Unidas para la Alimentacidn

Qﬁy‘/@ Organizacion de las Naciones  AFRICAN SWINE FEVER IN LATIN AMERICA AND CARIBBEAN
y la Agricultura Innovative approach for awareness campaigns

Introduction

In July 2021, African Swine Fever (ASF) re-emerged
IN the Dominican Republic and Haiti after a 40-year
absence. FAO RLC regional office implemented a risk
communication campaign prioritized for 6 countries
based on their proximity to the emergency situation.
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Summary/Key Points

« Contain the disease in Hispanola.

« Focus on prevention in any of the 6 prioritized countries.
 Adapted to national realities.

* Tourists and small farmers as targeted audiences.

« Call to action.

Methods/Approach

Discussion

Social media and platform are a reality for
communication strategies worldwide, allowing
customization according to audiences while
maximizing the impact of the messages to promote
behavioral changes.

YouTube campaigns based on cartoon characters
and simple messages proved highly appealing and
attention catching for tourists and small farmers.

By defining geographic locations and mandatory
first second hot messages, national campaigns
oroved highly effective at low cost.

Lessons learn showcased the tool for further use on
other diseases and health priorities to conduct good
practices and attitudes adoption and compliance
along audiences.

Conclusion

MAIN YOUTUBE FIGURES

IMPRESSIONS
+ 10 obtained during

million the campaign
(sept — oct)

Completed VIEWS
+ 1,8 of the entire

million videos

peat | abmentanon

Evitemos que la Peste Porcina
Africana ingrese a El Salvador

REACH DIRECT BUDGET
+ 5 with the 4 on Youtube ADS

million promoted spots

SE OU KI P ENPOTAN NAN BAY
; KOCHONW YO LA SWENYAJ!
Verifye ke tout moun nan fanmiy w, tout zanmyw, toul
vwazenw réspokie 4 bagay sa yo chak jou.

Si yo fé yo, nap ka kenbe Lafyav Porsin Afriken, deye bawo.

TOTAL COST: USD 7,434

Key performance indicators

Radio broadcast SMS/MMS 334.560
seconds sended
Sound car 1.440.000 Social media + 2 million
advertising seconds impressions

TV broadcast 2.400 Social media + 10 million

seconds views

Printed materials 10.665 Airport’s stands 2
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